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IEG Knowledge and 
Communications

• Audiences
• Internal

• External

• Corporate Mandate
• Accountability

• Learning

• Two work streams
• Positioning

• Product support
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Our Goal…

“to expand IEG’s influence, relevance, reach and 

visibility with key stakeholders by creating or targeting 

the most relevant internal and external opportunities.  

We aim to do this through a balanced outreach plan 

sustained throughout the year.”  
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Positioning and Product Support
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Website(s)
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Events

3

Email Marketing
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Products

Traditional Media
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Social Media
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WBG Distribution 
Partnerships
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The Future…
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How do we know it’s working? (or 
not)
• Ask the client

• The annual client survey (familiarity, use, relevance, impact)

• The post-event survey

• Post learning surveys

• Collect channel data and monitor KPIs consistently

• Online – know your KPIs – views, sessions, report downloads, 
time on site. 

• Events – sign-ups, qualitative feedback, participant engagement

• Newsletter – open rates, clicks, unsubscribes/subscribes 





Direct correlation between the release (and 

low-level promotion) of the web-friendly 

summary and the increase in report 

downloads – the 3rd highest rate we had for 

a PPAR in the fiscal year, w/in 1 month!



http://ieg.worldbankgroup.org/ssn/

